
ixChanging Agrifood Distribution in Asia

CONTENTS

FOREWORD ..............................................................................................................................................v

ACKNOWLEDGEMENTS ......................................................................................................................... vii

GLOSSARY OF TERMS, DEFINITIONS AND ABBREVIATIONS ................................................................ xiii

EXECUTIVE SUMMARY .......................................................................................................................... xv

CHANGING AGRIFOOD DISTRIBUTION IN ASIA: KEY DRIVERS OF CHANGE ........................................... 1

GLOBALISATION OF RETAILING ................................................................................................................7

Causes of Globalisation in Food and Beverage Retailing – Food Retailing
Consolidation in Western Europe and USA ............................................................................................. 7
Key Effects of Globalisation of Food and Beverage Retailing ................................................................. 17
Globalisation of Food and Beverage Retailing – Asia ............................................................................. 20

ASIAN FOOD RETAILING SECTORS AND KEY ASIAN PLAYERS ............................................................. 29

Japan ................................................................................................................................................... 33
China .................................................................................................................................................... 51
Hong Kong ............................................................................................................................................ 55
Taiwan .................................................................................................................................................. 57
ROK ...................................................................................................................................................... 60
Singapore ............................................................................................................................................. 62
Malaysia ............................................................................................................................................... 65
Thailand ................................................................................................................................................ 66
Indonesia .............................................................................................................................................. 69
Philippines ............................................................................................................................................ 72
Vietnam ................................................................................................................................................ 75
India ...................................................................................................................................................... 76

GLOBALISATION OF FOODSERVICE ........................................................................................................83

Globalisation of Retail Foodservice and Institutional Catering ................................................................ 83
Asian Franchisees of Western Fast Food Chains ................................................................................... 92
Foodservice MNCs in Asia McDonald’s Corporation ............................................................................. 95
Globalisation of Institutional Catering Services.................................................................................... 101
Japanese Foodservice Sector ............................................................................................................. 110

CONCLUSION ...................................................................................................................................... 117

ENDNOTES .......................................................................................................................................... 119



x AGRIFOOD GLOBALISATION AND ASIA

APPENDICES ........................................................................................................................................125
Appendix 1 Exchange Rates 125
Appendix  2 Leading Agrifood MNCs: Food and Beverage Retailers: Profiles 131
Appendix  3 Japanese Trading Houses: Profiles 165
Appendix  4 Japanese Food Retailers: Profiles 199
Appendix  5 Other Asian Food Retailers: Profiles 237
Appendix  6 Leading Agrifood MNCs: Foodservice Companies: Profiles 271
Appendix  7 Leading Japanese Foodservice Companies: Profiles 289

BIBLIOGRAPHY .................................................................................................................................... 307

SUBSISTENCE TO SUPERMARKET II SERIES ........................................................................................313

HOW TO BUY OTHER DFAT PUBLICATIONS .........................................................................................315

TABLES

Table 1: Leading Japanese Trading Houses 2000 5
Table 2: Leading MNC Food Retailers: Recent Mergers & Acquisitions in Western Europe 10
Table 3: Leading North American & European Food & Beverage Retailers, 2000 14
Table 4: Leading Global Food and Beverage Retailers; Trend to House Brands/Private Labels 19
Table 5: Leading Global Food and Beverage Retailers: Operational Presence in Asia in 2001 22
Table 6: MNC Food Retailers: Withdrawals from Asian Markets 25
Table 7: Leading Japanese Food & Beverage Retailers, 2000 34
Table 8: Leading Japanese Convenience Store Chains: Systemwide Sales 2000 40
Table 9: Japanese Food Retailers in Difficulties 2000-2002 41
Table 10: Leading Japanese Food Retailers’ Operational Presence in Asia, 2002 44
Table 11: Leading Japanese Department Store Chains 2000 49
Table 12: Leading Asian Food and Beverage Retailers: China: Supermarket Chains, 2001 54
Table 13: Leading Asian Food and Beverage Retailers: Hong Kong, 2001 56
Table 14: Leading Asian Food and Beverage Retailers: Taiwan, 2001 59
Table 15: Leading Asian Food and Beverage Retailers: ROK, 2001 61
Table 16: Leading Asian  Food and Beverage Retailers: Singapore 2001 64
Table 17: Leading Asian Food and Beverage Retailers: Malaysia, 2001 64
Table 18: Leading Asian Food and Beverage Retailers: Thailand, 2001 69
Table 19: Leading Asian Food and Beverage Retailers: Indonesia, 2001 71
Table 20: Leading Asian Food and Beverage Retailers: Philippines, 2000 74
Table 21: Leading Asian Food and Beverage Retailers: South Asia, 2001 80
Table 22: Leading North American and European Fast Food Corporations, 2001 87
Table 23: Leading Fast Food MNCs’ Presence in Asia 2001 89
Table 24: Wendy’s Hamburger QSR outlets in Asia-Pacific 1993-2000 90
Table 25: Global Institutional Foodservice Market, 2001 (US$ billion) 103
Table 26: Leading Global Institutional Foodservice/Catering Companies, 2001 104
Table 27 : Leading Japanese Hospital Catering Companies, 2000 105
Table 28: Leading Japanese Foodservice Companies, 2001 112
Table 29: Japanese Foodservice Market Segments, JFY2000 114
Table 30: Japanese Foodservice Companies: Direct Sourcing from Overseas 116



xiChanging Agrifood Distribution in Asia

FIGURES
Figure 1: North American and Western European MNC Food Retailers in Asia:

Timeline of First Retail Entry 21
Figure 2: Japan: Annual Food and Beverage Sales: Supermarkets and

Department Stores, 1990-2000 39
Figure 3: McDonalds Supply Chain in India, 2001 96
Figure 4: McDonald’s in Asia-Pacific 1990-2000: Sales and Outlet Numbers 98
Figure 5: Compass Group Structure, 2001 108

MAPS
Map 1: Royal Ahold: Global Retail and Foodservice Network, 2001 8
Map 2: US and European MNC Food Retailers in Asia, 2002 18
Map 3: Leading Asian Food Retailers, 2001 28
Map 4: Ito Yokado/Seven-Eleven: Global Retail and Foodservice Network, 2001 34
Map 5: McDonald’s Corporation: Global Fast Food Network, 2001 94


	

